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Hospitality is booming

In 10 years, Travel & Tourism will continue
to outpace the wider economy and support
over 20% of new jobs created.
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Service Economy

!

Experience Economy

!

Emotions Economy

Sources: Interview Mahoney & Zaltman, “The Subconscious Mind of the Consumer (And How To Reach It)" HBR, Jan 13th, 2003.
Capgemini report: Loyalty Deciphered: How Emotions Drive Genuine Engagement

The Emotional
Driver
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05 70 of our purchasing decisions are
based on intuitive subconscious

Customer emotions are Emotionally engaged

critfical to brand loyalty. consumers spend more
with and promote brands

they are loyal fo.




Soft Skills on the rise

Employers value soft skills and Emotional Quotient

8 O % of employers say soff skills are increasingly important fo company
SUCCESS
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fhe future of recruifing and HR




At EHL Passugg, we teach

Emotional Competences to our

hospitality students through an

“ Affective Curriculum’'.
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